
WOMEN WHO MADE BRITAIN 

Anita Roddick made her name in a number of fields; as a businesswoman, human 

rights activist and as an environmental campaigner. 

Best known for creating The Body Shop, she was innovative in providing highly 

desirable cosmetics and personal care products at a price that young people could 

afford. She was one of the first people in the industry to ban the use of ingredients 

tested on animals and to promote fair trade with developing countries. She also 

championed the use of refillable bottles for many of her products. 

The Body Shop was formed in Brighton in 1976 when Roddick was merely 

looking for an income for herself and her children. She used exotic products and 

scents from exotic places and she paid a fair price for them. 

Before Anita Roddick came along, the residents of Achuapa, Nicaragua, were not 

having a good time. In 1998, the area had been devastated by Hurricane Mitch, one 

of the most severe on record, and a resurgence of internal conflict had torn rural 

communities apart and destroyed hospitals and houses. 

The Body Shop founder visited local farms and discovered a sustainable market for 

the farmers' production of sesame seed oil. By 2001, 130 farmers worked full-time 

to supply her firm's entire quota. Today, Achuapa has a new medical centre, a 

school and even its own small bank, which provides small loans at preferential 

rates. 

The farmers of Achuapa are not the only ones to have had their fortunes reversed 

following a visit from Roddick. The Body Shop now sources ingredients and 

products from a total of 29 local suppliers in 23 countries, including cocoa butter 

producers in Ghana and aloe farmers in Guatemala. 

In 1989, Roddick attended a gathering of Amazonian tribes protesting against a 

hydroelectric project that would have flooded their lands. She struck a deal, which 

still exists, to buy brazil nuts, which were then crushed to make moisturisers and 

conditioners. The revenue allowed them to protect their land, and to demarcate 

further areas of forest as protected against loggers. 

Another supplier is Teddy Exports, from Tirumangalam in southern India. Adult 

workers, who make the Footsie foot massager and the Bag For Life, are transported 

to the factory and given free meals. Their children attend the Teddy School nearby, 

funded in part by the Body Shop. 

Another success story concerns beekeepers from the miombo forest of north-

western Zambia. Without access to a large, sustainable market, their profits were 

negligible. Today, the number of beekeepers has risen from 2,000 to 6,000, 

including 600 women. 



"When I visit the farmers in Achuapa, the first thing they say is, 'How's Anita?'" 

says Dr Graham Clewer, head of community trade at the Body Shop. "She went 

everywhere, she knew everyone; it was her life. She had the ability to put herself in 

other people's shoes, and the undying drive to make things better for people. She 

was my hero." 

Body shop products were fresh and new, simply packaged and sold in bright 

relaxed shops with friendly, smiling staff. As such they became popular with 

young and the more mature alike. 

In an article in The Independent Roddick stated: 

We have been taught to despise the bulges, stretch-marks and wrinkles, which 

show how we've worked hard, in and out of the home; how we've produced 

fabulous kids; enjoyed good meals; tossed back a drink or two; laughed, cried and 

endured countless indignities; how we've groaned and moved on. 

Why don't we celebrate the change of flesh? The ageing of the flesh? Why is 

perfection and youth always the ideal? Why do we think of wrinkles as some kind 

of "disease"? How is it that, for instance, "beauty" magazines can devote acres of 

space to fashioning such natural processes as cellulite and ageing into phoney 

medical conditions, and yet fail to run articles exposing the tobacco industry? 

But it is in the wider business world where I feel most despondent about the role of 

women. According to reports, if women continue to progress at the current rate, it 

will be 500 years before they have equal managerial status in the world. Five 

hundred years! And after that, it will be another 475 years – so we are talking 

about the best part of a millennium – before women will hold equal political and 

economic status in the world. 

In 2004 The Body Shop had 1980 shops around the world, serving 77 million 

customers, and in 2006 Roddick sold the business to L’Oreal for £652 million. 

There was some controversy at the time as L’Oreal was known to test on animals, 

but Roddick retained a ‘Trojan Horse’ role, working 25 days a year for the 

company in order to influence their decisions. She also ensured that existing 

suppliers to The Body Shop would continue to supply L’Oreal. 

Activism 

In the late 1990s Anita became involved in activating for the ‘Angola Three’, 

African American men who had been held in solitary confinement for more than 

20 years in Louisiana State Penitentiary. She helped raise international awareness 

and funds to support appeals against their flawed convictions. 

She gave funds to CAGE which aimed to raise awareness of the plight of prisoners 

at Guantamano Bay and other detainees held as part of the ‘War on Terror’. 



She continued to campaign against Human Rights injustice for the rest of her life. 

Charity Work 

Roddick founded ‘Children on the Edge (COTE) in response to her visits to 

Romanian orphanages. The charity was formed to manage help for these children, 

but then to help all disadvantaged children affected by conflicts, natural disasters, 

disabilities and HIV/Aids. 

She also in 2003 contributed to Littlehampton Community School to allow it to 

become a Business and Enterprise specialist school. They named their new 

building the Roddick Enterprise Centre, and continue to host ‘Roddick Days’ such 

as ‘Days of Action’ and ‘One World’ to allow students to give back something to 

their local community. 

Roddick became ill in 2004 with acute liver cirrhosis due to Hepatitis C. She 

subsequently supported the Hepatitis Trust. She died of a brain haemorrhage in 

September 2007. 

Tributes to her came from: 

* John Sauven, the executive director of Greenpeace: "She was a amazing 

inspiration to those around her ... She was so ahead of her time when it came to 

issues of how business could be done in different ways ... She was a true pioneer. 

When you were with her, the energy she radiated was phenomenal. She just really 

stood out in a crowd." 

* Friends of the Earth director Tony Juniper: "Anita was a leading light of the 

modern green movement, and was one the first people to combine a profitable 

business with environmental responsibility ... Anita was an independent thinker 

and political activist in her own right. She will be sorely missed." 

* Clive Stafford Smith, legal director of the anti-death penalty organisation 

Reprieve: "We were so happy to have her. She was so full of life, so fantastic, so 

dedicated, so energetic." 

* Prime Minister Gordon Brown: "As one of this country's most successful 

businesswomen she was an inspiration to women throughout the country striving to 

set up and grow their own companies. She will be much missed and my thoughts 

are with her family and friends." 

* Charles Gore, chief executive of the Hepatitis C Trust: "She was always willing 

to do anything to help. It was extraordinary how it wouldn't matter what it was ... 

Working with her was so joyful ... She took all her causes incredibly seriously but 

she never took herself seriously, which made her great fun to work with. 

Her Legacy 



Anita Roddick left her £51 million fortune to charities. 

After her death, her husband Gordon founded ’38 degrees’ in her memory. This is 

an an online campaigning organisation, involving more than 2 million people from 

every corner of the UK. Gordon considered that ‘causing trouble’ would make 

Anita smile! 
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